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Shareholder 
Update 
Q2 2018



So far, 2018 has been a breakthrough year 
for Crowdcube. We invested heavily in 
transforming our technology and processes 
in 2017, which has enabled us to scale 
and has been the catalyst for our record-
breaking revenue growth this year.

Take a look at other highlights, achievements 
and challenges from the second quarter of 2018 
as we continue to make strong progress. 
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Our strongest quarter in history

£1.46M  
in revenue

£47.4M  
invested into  

pitches

9  
businesses funded in just 

one week

58 
businesses successfully 

funded

1.4M  
website visits

Our strongest quarter in history 

Q2 was our strongest quarter to date, with a 
new record for revenue, funded businesses, total 
investment and website visits. This quarter also saw  
a record-breaking nine businesses fund in just  
one week.

This growth across our key metrics, in particular, 
revenue has been achieved through efficiency  
and productivity gains while maintaining our costs. 
We’re able to do significantly more with the same 
resources, which is outlined in more detail in  
this update.
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Performance highlights 

 � £1.46m in revenue in Q2 represented a 43% 
increase compared to the same period in 2017.

 � £2.67m in revenue for the first half of the year, 
which is an increase of 32% compared H1 2017.

 � We exceeded our £2.64m revenue target for 
H1 2018, and this level of revenue growth was 
achieved while maintaining our costs in line  
with 2017.

 � Website visitor levels were at an all-time high, up 
49% compared to 2017.

 � We also delivered our second biggest quarter 
ever with 33,000 investments in Q2 -  an increase 
of 48% compared to 2017.

Performance highlights Performance highlights

 � Investor engagement in Q2 remains very strong 
with 52% of investment and 74% of investment 
transactions on Crowdcube coming from 
returning investors.

 � In June, we filed our annual report and financial 
statements for the year ended 30 September 
2017. The slight decline in revenue reported was a 
consequence of the investment we made into our 
technology and transforming our processes to be 
more efficient and improve productivity.

Revenue 

Q1  
2017

Q4  
2017

Q2  
2017

Q1  
2018

Q3  
2017

Q2  
2018

£988K £1.02M £968K £973K

£1.21M

£1.46M

https://beta.companieshouse.gov.uk/company/07014587/filing-history
https://beta.companieshouse.gov.uk/company/07014587/filing-history
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Key metrics
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Q2  
2017

Q2  
2017

Q2  
2017

Q2  
2017

Q1  
2018

Q1  
2018

Q1  
2018

*Percentage change from Q2 2017–Q2 2018

Q1  
2018

Q2  
2018

Q2  
2018

Q2  
2018

Q2  
2018

1.4M

£47.4M

35K

33K

1.2M

£40M

29K

30K

690K

£27M

34K

15K

Investment stats:

The crowd stats:
Web visits

Amount invested

Registrations

# of investments

75% Increase* 120% Increase*

3% Increase* 103% Increase*

Q2  
2017

Q2  
2017

Q1  
2018

Q1  
2018

Q2  
2018

Q2  
2018

58
£750K

40 £785K

31

£813K

Pitch stats:
Funded pitches Avg. amount raised

87% Increase* 8% Decrease*
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Q2 highlights

Q2 highlights

Increased crowdfunding limits  
At the end of last year, we updated you on the European 
Parliament’s plans to enable EU countries to increase the level of 
crowdfunding rounds without the need for a prospectus. We’re 
delighted that the UK Government has put this change into effect 
by raising the level from €5m to €8m, which will have a massive 
boost for entrepreneurs and investors, and is a big step forward for 
crowdfunding. You can read more about this, here. 

Diversity 
We’re committed to creating a diverse and inclusive company, and 
we’re continually looking at ways in which we can improve. To start, 
we’ve published the current state of affairs covering everything 
from age to religious beliefs. You can see the results and some of 
our initiatives, here.

Awards and accolades 
We’re delighted to be elected on to the FinTech50 list of European 
firms to watch in 2018. We’re in good company with Funded Club 
members Revolut and Monzo already on the list.

Funded Club highlights

It was announced that Revolut, Britain’s first digital banking unicorn 
via Crowdcube, is now valued at £1.2bn. You can read more about 
this, here. 
 
Bidstack, which raised on Crowdcube in 2015, is seeking to list its 
shares on AIM via a Reverse Takeover (RTO) by Kin Group Plc, as 
well as receiving a £400k investment into the company. Find out 
more, here.

Funded Club highlights

11

https://www.crowdcube.com/explore/crowdcube/new-prospectus-limit
https://www.crowdcube.com/explore/crowdcube/our-commitments-to-diversity-and-inclusion
https://www.crowdcube.com/explore/2018/04/26/crowdcubes-second-unicorn-revolut
https://www.crowdcube.com/explore/2018/06/05/bidstack-announce-reverse-takeover
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Challenges

Challenges:
Firstly, to ensure we are compliant with the new General 
Data Protection Regulation (GDPR), we initiated some time-
consuming and resource demanding initiatives. Although 
a frustrating deviation from our core objectives, we’re 
pleased to report that there has been no detrimental impact 
on investment or user engagement as a result of the new 
regulations.  

Secondly, maintaining momentum in the second half of 2018 
is vital. We have aggressive targets for the remainder of 
the year, but we are extremely encouraged by the pipeline 
of businesses eager to raise on Crowdcube, which includes 
several substantial raises from loved brands and a few 
returning Funded Club favourites. 
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Product highlights

Product highlights

Payments 
We are in the process of updating our payments infrastructure 
to Stripe Custom Accounts, a service that has been designed to 
serve the need for marketplace providers. This will allow us to 
own the billing relationship with investors and entrepreneurs 
while still benefiting from Stripe for payment capture solutions. 
Custom Accounts is a complex project that’s akin to changing the 
engine while the plane is in motion, and we expect it to continue 
throughout most of Q3.  

As we undertake this work, there will be no impact on the 
experience for investors or entrepreneurs and once complete, it will 
facilitate a much-improved experience, and open up opportunities 
to monetise the services we offer more effectively.

Entrepreneur dashboard 
We continue to improve the experience for our entrepreneurs.  
Our new dashboard, which provides insight into pitch performance 
and the impact of a company’s marketing efforts, has been 
exceptionally well received. The additional intelligence to guide 
entrepreneurs is already helping them maximise investment and 
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Product highlights

15

increase funding rates. For an overview of the capabilities  
of the dashboard, take a look at our recently released  
video guide.

Android 
Following on from the successful launch of our Android 
app in Q1, we released v2.0 of the app which adds access to 
Company Updates and Investor Discussions.

iOS 
We are currently working on a 3.0 release of our iOS 
app, which will bring the entrepreneur facing campaign 
management tools to our mobile apps for the first time.  
A Beta Program is currently underway with a small number  
of entrepreneurs, and we expect to deliver a full release  
in mid Q3.

Secondary market 
As you know, in our prospectus, we highlighted that we 
wanted to ‘pioneer secondary liquidity for crowdfunding 
investors’. We’re delighted to have given thousands of our 
investors the opportunity to realise financial returns on their 
investments by facilitating multiple secondary transactions 
in 2017 and 2018. We also beta tested a secondary market in 
2017 and gained some valuable feedback. 

However, we took the difficult decision to prioritise 
transforming our systems, processes and technology to 
enable us to scale and grow our core business above building 
a secondary market. This has proven to be the correct 
decision, which has helped us to materially improve our 
revenue and develop a firm foundation for future growth 
without substantially increasing our costs. 
 
We continue to believe in the need for secondary liquidity 
for investors, but we remain steadfast in prioritising how we 
scale our core product and growing revenue first. Once this 
changes we will, of course, make you the first to know.

https://www.crowdcube.com/explore/entrepreneur-articles/understanding-your-pitch-dashboard
https://www.crowdcube.com/explore/2018/06/06/introducing-the-latest-crowdcube-android-app
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Competitive landscape

Competitive landscape

Beauhurst released its quarterly equity investment market 
update, which highlighted Crowdcube had facilitated more equity 
crowdfunding rounds and investment than any other UK platform.

A more in-depth analysis showed that we closed 62% more 
investment and 42% more deals than Seedrs in the first half of 
2018. This follows 2017’s trend where Crowdcube was confirmed as 
the biggest crowdfunding platform for equity investment.

Similarly, early this month CityAM reported Seedrs’ revenue for 
the whole of 2017 was £2.02m. Although the time periods are not 
aligned, this is significantly lower than the £2.67m revenue we 
achieved in just the first six months of 2018.

Beauhurst also released data in June on the clean technology 
industry, which showed Crowdcube is responsible for the most 
‘cleantech’ investments in Britain’s startups and scaleups since 
2011. You can read more, here.

 

UK and 
International 
raises for 
H1 2018

*Excluding pre-emption rounds

£ Raised

Crowdcube
Seedrs

 # Deals*

£54.2m 95

67
£33.4m
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http://www.cityam.com/289370/seedrs-still-loss-making-but-revenue-jumps-after-record
https://www.crowdcube.com/explore/2018/06/07/crowdcube-the-leading-investor-in-cleantech
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Mindful Chef

We’d like to finish this update on the reason why Crowdcube 
started in the first place; to give investors the opportunity 
to hand pick and invest in the businesses they want to back, 
which enables ambitious entrepreneurs to get their business 
idea off the ground or take their company’s growth to the 
next level.  

Hear from Giles, founder of Mindful Chef about the impact 
Crowdcube has had on his business.

Click below or visit:
https://www.crowdcube.com/explore/crowdcube/mindful-chef-where-are-they-now

https://www.crowdcube.com/explore/crowdcube/mindful-chef-where-are-they-now
https://www.crowdcube.com/explore/crowdcube/mindful-chef-where-are-they-now


If you haven’t already, please 
follow us on Facebook

How you can help us:

If you have any questions, please email
investor@crowdcube.com

Thanks again for your continued support.

Luke & Darren | Co-founders of Crowdcube

Explore, comment and share 
articles from Explore

You can take a look at the live pitches on Crowdcube, here. 

If you know someone who would like to be part of our team find out more, here.

If you have an iOS device, download 
the Crowdcube App today

If you have an Android device, 
download the Crowdcube App today

https://www.facebook.com/crowdcube
https://www.crowdcube.com/explore/
https://www.crowdcube.com/investments
https://www.crowdcube.com/explore/careers
https://itunes.apple.com/gb/app/crowdcube/id1130987804?mt=8
https://www.crowdcube.com/mobile
https://www.crowdcube.com/mobile

